ORIFLAME FOREST
COMMITMENT
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Objective of commitment
At Oriflame we believe it is essential to protect and foster forests and natural ecosystems to maintain
biodiversity and combat climate change. We are, however, aware that when not managed properly, some of
the raw materials Oriflame sources – including wood, paper, palm oil, palm kernel oil (including derivatives),
and other natural raw materials – may contribute to the risk of deforestation and ecosystem conversion.
This commitment outlines our ambition to achieve responsible supply chains across all our global production
and sourcing. It aligns with the principles and guidelines laid out in the UN Global Compact, New York
Declaration on Forests, Amsterdam Declarations on Deforestation, and the ILO fundamental conventions.
The commitment also follows the Accountability Framework and incorporates many of its terms and
definitions to help clarify the intentions and promote alignment in sustainability practices across the sectors
where we operate.
With this commitment we aim to bring a future with a vibrant ecosystem closer to reality for a better, more
beautiful tomorrow.

Scope
The provisions in this commitment apply to all directly-purchased global1 timber (see page 6) and non-timber
forest materials (see page 6) used as raw materials and finished goods in our own production, or used in
primary packaging of our products.

Commitment
Oriflame is committed to eliminating deforestation and conversion of natural ecosystems in all our supply
chains subject to this commitment. We will work together with our suppliers and work within our own
operations with the ultimate goal of achieving:
• No deforestation of natural forests, including High Carbon Stock Forests by 2030,
• No conversion of other natural ecosystems, including peatlands of any depth by 2030,
• No land clearance by burning or clearcutting by 2030,
• Respect for rights and livelihoods of local communities and indigenous people.
These targets are based on the Accountability Framework definitions of deforestation, natural forest,
conversion, and natural ecosystem.
Additionally:
• The cut-off date for wood, paper and board packaging for primary packaging, catalogue paper,
derivatives of palm oil and palm kernel oil, subcontracted soap bars is January 1, 2010.
• The cut-off date for other forest materials (see page 6) including cellulose is January 1, 2022
• Specific dates for the fulfillment of these targets are specified per commodity below.

Commodity-specific targets
Wood products: By 2025, 100% of all our wood products will come certifiably from sustainably managed forests.
Paper-based products: By 2025, 100% of all our paper-based products (catalogues and primary product
packaging) will come certifiably from sustainably managed forests or be made from recycled raw materials.
Out of this, 100% of our paper-based products will be traceable up to the country of origin and mill level by 2025.
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Materials sourced locally are excluded from this commitment.
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Palm oil, Palm Kernel Oil, Derivatives: By 2025, 100% of all palm oil and palm kernel oil-based raw materials
used in our own production, including derivatives, in sub-contracted soap bars will be certified (Mass
Balance) from sustainably managed operations.
Additionally, by 2030, all palm oil and palm kernel oil-based raw materials used in our own production,
including derivatives, in sub-contracted soap bars will be 100% traceable to mill level.
By 2030, 50% of all purchased volume of palm oil and palm kernel oil-based raw materials used in our own
production, including derivatives, in sub-contracted soap bars will directly support inclusion of smallholders
into sustainable supply chains.
Other forest materials: By 2025, 100% of other forest materials including cellulose and non-timber forest
materials (see page 6) will be traceable to country level.
By 2030, our priority list (see page 6) of forest risk materials will be sourced sustainably, addressing risks of
deforestation, and will be traceable to the origin of the raw material.

Implementation and risk assessment
We have an Ingredient Rationale process (see page 6) in place to ensure that we drive the influx of new raw
materials from a safety perspective and according to our sustainability criteria. To assess and mitigate risks
of non-compliance with this commitment and demonstrate progress toward our targets, Oriflame further
commits to:
• Assurance: Where available, we will rely on internationally recognised assurance systems to achieve
our commitment. This includes but is not limited to: Forest Stewardship Council (FSC), Programme for the
Endorsement of Forest Certification (PEFC), Roundtable for Sustainable Palm Oil (RSPO). If such systems are
not available, we will conduct due diligence when sourcing new materials.
• Traceability: We will map our supply chains to trace raw materials to a sufficient extent to ascertain that
the production and processing units of origin comply with our targets, or to determine the extent and nature
of issues that must be resolved.
• Supplier engagement: We will continuously increase our efforts to work with our direct suppliers to
address, prevent, and mitigate environmental and social risks. Our suppliers are contractually required to
comply with the principles set forth by the Oriflame Supplier Code of Conduct, and associated policies and
specifications.
• Monitoring and Verification: We will assess the origins of materials in our supply chains for risk of noncompliance with this commitment through our monitoring mechanism to track our progress annually. Internal
due diligence and third-party verification will be used to assess risks of non-compliance for materials
sourced in the Scope of this Commitment.
• Reporting and communication: On an annual basis, we will transparently share progress towards meeting
our forest commitments following the reporting guidance of the Accountability Framework.
In addition to our company-level systems and practices, we partner with others to increase the effectiveness
of our actions and accelerate progress toward achieving our goals of halting deforestation and conversion
and protecting human rights. We are active members of several organisations to make a greater
contribution to the protection of natural resources and human communities. This includes: Roundtable on
Sustainable Palm Oil, Forest Stewardship Council and United Nations Global Compact among others.
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Oriflame expects its suppliers to commit to:
No deforestation and no conversion of other natural ecosystems: We expect suppliers to not conduct,
participate in, or otherwise contribute to deforestation or conversion of ecosystems in their production or
sourcing for Oriflame, and engage their own suppliers proactively to help ensure that they are not involved
in deforestation or conversion of ecosystems. This is in addition to meeting compliance with national laws of
producing, trading and sourcing of forest-derived raw materials.
Supplier Code of Conduct: All our suppliers are contractually required to comply with the principles of our
Supplier Code of Conduct, and associated policies and requirements.
Supplier due diligence and management systems: Oriflame direct suppliers must go through the Oriflame
Responsible Sourcing Programme. This is a step-by-step programme that covers all phases of the work with
suppliers. This programme includes risk-assessment, 3rd-party assessment (EcoVadis) and Oriflame-led
sustainability audits. Each step of the programme can lead to the identification of improvement or corrective
actions, which are then monitored for completion by Oriflame Procurement teams. More details are
available in Oriflame’s Sustainability Reports.
Provision of information: We expect suppliers to provide us with the information we need to monitor
compliance and demonstrate progress toward meeting our sustainable supply chain commitments. This
may include information on traceability and risk assessments, implementation plans for adhering to this
commitment, an inventory of grievances and their status and/or resolution to ensure protection of rights
and livelihoods of local communities, summary results of monitoring and verification, or procedures for
stakeholder engagement.
This information is requested primarily through questionnaires sent by Oriflame to its suppliers. We reserve
the right to request other information (for ourselves or for auditors who we may commission), including
information on the origins of the raw materials being produced or sourced and other information needed to
determine compliance with this forest commitment.

Stakeholder engagement
Oriflame is committed to active and meaningful stakeholder engagement, and to participating in multistakeholder forums that advance shared goals for sustainable supply chains, including the protection of
human rights.

Compliance and Monitoring
It is important to Oriflame that suppliers show dedication to embed the principles of this commitment into
their operations and across their supply chains, and to seek continuous improvement over time to be able
to show progress in all areas covered by this commitment. Oriflame verifies compliance with the contents
of this commitment periodically. Any breach of the commitment of which the supplier is aware should be
immediately reported to allow Oriflame to take appropriate action.

Grievance mechanisms
Oriflame operates a reporting mechanism for all stakeholders (including employees, suppliers, communities,
and others) to report concerns, complaints, grievances, and breaches to this commitment. Our grievance
mechanism is accessible on our website.
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Commitment review
To reflect contemporary changes of the applied concepts, organisational strategies, and based on
emerging risks and our capacity to address them, regular and pro-active reviewing and revisions of this
commitment will take place together with relevant stakeholders.

Glossary
CONVERSION
Change of a natural ecosystem to another land use or profound change in a natural ecosystem’s species
composition, structure, or function.
• Deforestation is one form of conversion (conversion of natural forests).
• Conversion includes severe degradation or the introduction of management practices that result in
substantial and sustained change in the ecosystem’s former species composition, structure, or function.
• Change to natural ecosystems that meets this definition is considered to be conversion regardless of
whether or not it is legal
CUT-OFF DATE
(Related to no-deforestation and no-conversion commitments): The date after which deforestation or
conversion renders a given area or production unit non-compliant with no-deforestation or no-conversion
commitments, respectively.
DEFORESTATION
Loss of natural forest as a result of : i) conversion to agriculture or other non-forest land use; ii) conversion to a
tree plantation; or iii) severe and sustained degradation.
• This definition pertains to no-deforestation supply chain commitments, which generally focus on preventing
the conversion of natural forests.
• Severe degradation (scenario iii in the definition) constitutes deforestation even if the land is not
subsequently used for a non-forest land use.
• Loss of natural forest that meets this definition is considered to be deforestation regardless of whether or
not it is legal.
• The Accountability Framework’s definition of deforestation signifies “gross deforestation” of natural forest
where “gross” is used in the sense of “total; aggregate; without deduction for reforestation or other offset.”
FORESTS
Land spanning more than 0.5 hectares with trees higher than 5 meters and a canopy cover of more than
10 percent, or trees able to reach these thresholds in situ.[1] It does not include land that is predominantly
under agricultural or other land use. Forest includes natural forests and tree plantations. For the purpose
of implementing no-deforestation supply chain commitments, the focus is on preventing the conversion of
natural forests.
• Quantitative thresholds (e.g., for tree height or canopy cover) established in legitimate national or
subnational forest definitions may take precedence over the generic thresholds in this definition.
• The Accountability Framework should not be interpreted as weakening or qualifying any protection or
provision of national forestry laws, including when these laws apply to legally classed forests that are tree
plantations or presently have little or no tree cover. Company commitments are additional to applicable law,
and when both apply to the same topic, the highest (more protective) standard prevails.
• The AFi advocates that natural forests be distinguished from tree plantations for the purpose of conducting
forest inventories and quantifying forest loss and gain. This will facilitate comparability between government
forest monitoring and the tracking of supply chain commitments focused on human-induced conversion of
natural forests.
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MONITORING
An ongoing function that uses systematic collection of data on specific metrics to assess and document the
extent to which actions, progress, performance, and compliance are being carried out or achieved.
TIMBER MATERIALS
This includes wood, catalogue paper, paper and board packaging for primary packaging, and cellulose.
NON TIMBER FOREST MATERIALS
These include non-timber-forest-products (NTFP) and consist of goods of biological origin other than wood,
derived from derived from forests, other wooded land, and trees outside forests as well as allied land uses.
For the purpose of this commitment, this includes: Acacia, Bamboo, Cacao, Coconut, Coffee, Cotton, Grain,
Milk, Palm (derivatives of palm oil and palm kernel oil, subcontracted soap bars), Rice, Soy and Tea Tree.
PRIORITY LIST
... of non-timber forest materials include coconut, rice, and soy.
RISK ASSESSMENT
A systematic process of evaluating potential risk in a company’s current or future operations, supply chains,
and investments.
• In the context of the Accountability Framework, this term refers to the assessment of risk of non-compliance
with the company commitments or applicable law related to the Accountability Framework scope, as well
as adverse impacts to internationally recognized human rights. This is different from the use of the term in
a general business context, where it refers to assessment of financial risks and the drivers of such risk (e.g.,
legal risk, credit risk, reputation risk, and others). Risk of adverse social and environmental impacts, including
non-compliance with company commitments, can be an important element of broader business risk.
TRACEABILITY
The ability to follow a product or its components through stages of the supply chain (e.g., production,
processing, manufacturing, and distribution).
INGREDIENT RATIONALE
We have an Ingredient Rationale process in place to ensure that we drive the influx of new raw materials that
are in line with our brand. Our experts continue to re-view cosmetic and wellness raw materials from a safety
perspective and according to our sustainability criteria including the following:
• Naturalness: this addresses origin and determines whether the material has come directly from nature or
has been processed in some way – such as physical pressing of avocado oil or a biotechnical process like
fermentation.
• Environmental impact: this involves checking whether a material has come from an endangered plant/
ecosystem and evaluating its biodegradability and potential aquatic toxicity, such as plastic microbeads
and oxybenzone.
• Ethical impact: we ensure that any raw material of animal origin is on our list of allowed animal byproducts, e.g., beeswax, milk, honey, lanolin, silk. For each of these animal ingredients we require an ethical
statement ensuring that no animal has been harmed. We ensure that no raw material contains genetically
modified organisms (GMO). We also assess our raw materials for links to child labour and conflict concerns
such as mica.
• Traceability: We have started to work with our partners to track the country in which our natural raw
materials have been grown.
We are also constantly monitoring scientific reports on environmental issues to stay up-to-date and
informed. By building this holistic understanding of our ingredients we can make accurate reports to our
internal and external audiences and know where and how to take the most impactful action.
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