


Some statements herein are forward looking and the actual outcome could be materially different. In addition to the factors explicitly 

commented upon, the actual outcome could be materially affected by other factors like, for example, the effect of economic conditions, 

exchange-rate and interest-rate movements, political risks, impact of competing products and their pricing, product development.

commercialization and supply disturbances.
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Cash flow before financing activities: €-2.8m

Prior year: €-1.7m
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Cash flow before financing activities: €-8.7m

Prior year: €-17.9m
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An international social selling beauty company with strong Swedish attributes operating in 60+ countries*
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