


Some statements herein are forward looking and the actual outcome could be materially different. In addition to the factors explicitly 

commented upon, the actual outcome could be materially affected by other factors like, for example, the effect of economic conditions, 

exchange-rate and interest-rate movements, political risks, impact of competing products and their pricing, product development.

commercialization and supply disturbances.
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Product categories Q4 2023 (Q4 2022)

Skin care

Wellness

Colour cosmetics

Fragrances

Personal and Hair Care

Accessories
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• Most major currencies continued 

to be weak against the Euro 

versus prior year and in particular 

the Russian Rouble.

• Impact on adjusted EBITDA was   

-470bps for the quarter and           

-250bps year to date.

• 2023 FX Impact overview

Impact on:​
Q1​

Act​

Q2

Act

Q3

Act

Q4

Act

YTD

Act

Sales, around​
+1%​ -7% -11% -10% -7%

Adj. EBITDA –

approx. (bps)​
+40​ -190 -400 -470 -250
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€-41.4m / -15% €-42.9m / -16%

-25%-15%
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€-41.4m / -15% €-42.9m / -16%

-27%

15%

-7%



€m

Cash flow before financing activities: €43.3m

Prior year: €42.8m

PY 96.6 PY 37.8 PY 16.7 PY -2.4 PY -5.2 PY -2.8 PY -1.3 PY 0.0 PY -11.2 PY -4.1 PY -2.2 PY 121.9PY 124.1PY 0.0 PY 0.0PY 0.0



€m

Cash flow before financing activities: €11.6m

Prior year: €43.5m

PY 118.9 PY 106.5 PY -17.6 PY -20.2 PY -19.6 PY -9.4 PY 3.8 PY -28.1PY 0.0 PY 0.0 PY -5.3 PY 129.0 PY -7.0 PY 121.9PY 0.0 PY 0.0



€m
Year-end

2023

Year-end 

2022

Notes*1 747.7 765.7 

Revolving Credit Facility 4.0 -

Total secured debt 751.7 765.7 

Cash and Cash Equivalents 80.6 121.9 

Total Net Secured Debt 671.1 643.7 

Lease liabilities*1 32.4 46.6 

Total Net Debt 703.5 690.3 

Total debt *1 784.1 812.3 
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An international social selling beauty company with strong Swedish attributes operating in 60+ countries*
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PPA Summary (M €) BS Impact Comments

2019 2019 2020 2021 2022 Q1'23 Q2'23 Q3'23 Q4'23 2023

Inventory 322.0 -308.5 -13.5 -           -           -           -           -           -           -           Consumed by Q1 2020

Customer list 14.1 -3.5 -7.0 -3.5 -           -           -           -           -           -           Depreciated over 2 years

Manufacturing know-how 37.5 -3.8 -7.5 -7.5 -7.5 -1.9 -1.9 -1.9 -1.9 -7.5 Depreciated over 5 years

Brand 546.2 -           -           -           -           -           -           -           -17.5 -17.5
indefinite life time with annual impairment test, 

impairment recognised during Q4'23

Goodwill 279.2 -           -           -           -18.8 -           -           -           -230.7 -230.7
Impairment recognised during Q4'22 & Q4'23

Goodwill fully impaired as of Q4'23

Other 4.1 0.0 -0.1 0.2 -           -           -           -           -           -           Software and Right-of-use assets

Total PPA on  EBIT -315.8 -28.1 -10.8 -26.3 -1.9 -1.9 -1.9 -250.1 -255.7

Financial expenses -0.8 -1.2 -0.6 -           -           -           -           -           -           IFRS 16 leases

Total PPA on  PBT -316.6 -29.2 -11.4 -26.3 -1.9 -1.9 -1.9 -250.1 -255.7

Tax -135.4 72.7 6.1 1.7 0.7 0.2 0.2 0.2 -26.5 -26.0
recalculation of deferred tax liability of the brand 

due to tax rate increase in Switzerland during Q4'23

Total PPA 1,067.6 -243.9 -23.1 -9.7 -25.5 -1.7 -1.7 -1.7 -276.6 -281.7

Non-recurring Items -16.6 -10.1 -61.1 -74.5 -1.5 -3.4 -20.3 -9.0 -34.2 

Tax on non-recurring items -           2.1 -           2.8 0.3 0.6 1.1 1.2 3.2

Total PPA and non-recurring items -260.6 -31.1 -70.8 -97.3 -2.9 -4.5 -20.9 -284.3 -312.7

P&L Impact

Restructuring / Impact from war in Ukraine / 2021 

Refinancing / Impairment /  Staff related costs / 

Reorganisation
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