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mortisation of front-end fees deducted from proceed, interest received and other interests



Cash flow before financing activities: €-17.6m

Prior year: €-2.8m
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mortisation of front-end fees deducted from proceed, interest received and other interests



Cash flow before financing activities: €-25.5m

Prior year: €-8.7m
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An international social selling beauty company with strong Swedish attributes operating in 60+ countries*
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