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* Figures are rounded for presentation purposes. As a result, totals may not add up to 100% due to rounding.
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mortisation of front-end fees deducted from proceed, interest received and other interests



Cash flow before financing activities: €-14.0m

Prior year: €-13.0m
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mortisation of front-end fees deducted from proceed, interest received and other interests



Cash flow before financing activities: €-39.5m

Prior year: €-21.7m
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Attractive & efficient product portfolio
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Modern & trusted brand
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Attract and Engage

Beauty Entrepreneurs & Members



New Opportunities
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Enablers
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An international social selling beauty company with strong Swedish attributes operating in 60+ countries*
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